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Monday, April 3 

9:30am Aerial Work Platform & 

  Scissors Lift Safety 

1:30pm Back Safety & Safe Lifting 

Tuesday, April 4 

9:30am Distracted Driving  

11:00am Bloodborne Pathogens 

1:30pm OVR - People with Disabilities 

  & Law Enforcement 

Wednesday, April 5 

9:30am Poison Ivy 

1:30pm Emergency Action Plans 

Thursday, April 6 

9:30am Active Shooter Awareness 

11:00am Ticks & Lyme Disease 

1:30pm Workplace Safety Committee 

  Certification Renewal 

Friday, April 7 

9:30am OVR - Business & Customers 

  with Disabilities 

1:30pm Workplace Harassment 

Monday, April 10 

9:30am Scaffolds 

1:30pm Work Zone Safety 

Tuesday, April 11 

9:30am Flood 

11:00am Fire Extinguisher Use 

1:30pm Excavation & Trenching 

Wednesday, April 12 

9:30am Opioid Use Disorder 

1:30pm Lock-out Tag-out - LOTO 

Thursday, April 13 

9:30am Flagger Safety 

11:00am Safety Signs 

1:30pm Workplace Safety Committee 

  Certification Initial 

Friday, April 14 

9:30am Near Miss 

1:30pm Caught In/Between 

Monday, April 17 

9:30am Groundskeeping Safety 

1:30pm Snakes 

Tuesday, April 18 

9:30am Dogs & Dog Bites 

11:00am Governor's Award for Safety 

  Excellence - GASE 

1:30pm Ticks & Lyme Disease 

Wednesday, April 19 

9:30am Workplace Safety Committee 

  Certification Renewal 

1:30pm Suicide Prevention 

Thursday, April 20 

9:30am Chainsaw Safety - Basic 

11:00am Dealing with Angry People 

1:30pm Aggressive Driving & Road Rage 

Friday, April 21 

9:30am Drug & Alcohol 

  Awareness - Employee 

1:30pm Insect Safety 

Monday, April 24 

9:30am Machine Guarding 

1:30pm Backyard & Wildlife Safety 

Tuesday, April 25 

9:30am Workplace Safety Committee 

  Certification Initial 

11:00am Walkthrough Surveys 

1:30pm Ladders 

Wednesday, April 26 

9:30am OVR - Facility & Service 

  ADA Accessibility 

1:30pm Cyberbullying 

Thursday, April 27 

9:30am Recognizing Employees 

11:00am First Aid Awareness 

1:30pm Electrical Safety 

Friday, April 28 

9:30am Cuts, Scrapes & Punctures 

1:30pm Golf & Utility Cart Safetyr 

The Bureau of Workers' Compensation Health & Safety Division 

will be offering the following safety webinars in April 2023: 

Remember, registration closes the day before the presentation 

is scheduled to begin.  

To register for any of these events just copy and paste the 

link into your browser and follow the links:      

https://www.dli.pa.gov/Businesses/Compensation/WC/

safety/paths/calendar/Pages/default.aspx 
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PRARA 2023 Scholarship Fund 
 For the twenty ninth year, the Petroleum Retailers & Auto Repair Association is sponsoring two $500 

College Scholarships to be awarded to a member’s son or daughter.  The applicant must be the child of a current 

member of PRARA and must be graduating from high school in 2023 or are already attending a college, trade 

school, business school, etc.  Applicant must be enrolled as a full time student.  Postgraduate students are not 

eligible.  The student must begin classes within 13 months of the award date. 

 To be eligible, the member must submit the name, address, and telephone number of the child, along with 

the name of the high school the applicant will graduate from or the name of the college, trade school, business 

school, etc. already attending to the Association office.  The application below must be mailed to the PRARA 

office by June 1. (The postmark)  No phone applications will be accepted. 

 Every applicant will be given a list of three-digit numbers.  The child, who holds the three-digit number 

corresponding to the Pennsylvania lottery on Monday, June 12 and Tuesday June 13, will be the winner.  Who 

ever won Monday’s lottery is not eligible to win Tuesday’s lottery.  The applicant closest to the number on 

Tuesday’s lottery will be the winner. The winners will be based on the 7:00 pm drawing for both nights. 

Winners of previous scholarships are not eligible to participate.  The PRARA Board of Directors will vote to 

resolve any disputes. 

 The scholarship maximum is $500 each.  The check will be made out to the student and the school of 

his/her choice.  Proof of registration must be provided before check is issued.  The scholarship is not limited to 

potential college students, but to anyone wanting to further their education, whether it is college, trade school, 

business school, etc. 

PRARA 
1051 Brinton Road Suite 304 

Pittsburgh, PA 15221 

412-241-2380 
 

SCHOLARSHIP FUND 

2023 APPLICATION 

Member’s Name: ________________________________________________ Phone: ____________________ 

Business Name: ____________________________________________________________________________ 

Address: __________________________________________________________________________________ 

City: ____________________________________________________ State: __________ Zip: _____________ 

Applicant’s Name: _______________________________________________ Phone: ____________________ 

Home Address: ____________________________________________________________________________ 

City: ____________________________________________________ State: __________ Zip: _____________ 

Did you or will you graduate this year? _________ 

High school graduated from: __________________________________________________________________ 

Choice of college, etc. (if known): ______________________________________________________________ 
 

All Applications Must Be Completed In Full 

And Returned To The PRARA Office By June 1, 2023 
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         PETROLEUM RETAILERS 

              AND AUTO REPAIR 

             ASSOCIATION, INC. 
 

 

 

Pennsylvania Approved class A & B Operator Training 

Registration Form 
  

Class Date:   Wednesday, April 26, 2023 
  

Time:   Registration: 8:30 am  

   Class:   9:00 am to 5:00 pm 
  

Location:  PRARA Office 
  

Price:   $200 per person (non-member) 

   $175 per person (member discount)  
 

**LIMITED SEATING IS AVAILABLE** 

Please register early 
 

Name:_______________________________________________________ 

  

Email address:_________________________________________________ 

  

Address:______________________________________________________ 

  

Phone Number:________________________________________________ 

  

Number Attending:_____________________________________________ 

  

Price Includes A & B Operator Training Binder, Lunch, and Certificate of Completion 
  

Amount______@____________ 

  

Make Check or Money order payable to:    PRARA 

          1051 Brinton Road 

          Suite 304 

          Pittsburgh, PA 15221 

Brinton Executive Center 

1051 Brinton Road Suite 304 

Pittsburgh, PA 15221 

Phone: (412) 241-2380 

Email: tammy@prara.com 
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IRS Issues Warning About Motor Fuel Excise Tax Credit Scam 
 The IRS has seen an increase in the promotion of filing certain refundable credits using Form 4136, 

Credit for Federal Tax Paid on Fuels. In this scam, a third party convinces a taxpayer to fraudulently claim the 

credit with promises of a windfall refund. However, the promoters of this scam are focused on their own gain, 

taking advantage of the taxpayer with inflated fees, refund fraud and identity theft. 

 Improper credits continue to be an important area of focus for the IRS. The fuel tax credit is meant for 

off-highway business and farming use and, as such, is not available to most taxpayers. However, unscrupulous 

tax return preparers and promoters are enticing taxpayers to inflate their refunds by erroneously claiming the 

credit. Taxpayers contemplating participating in any questionable tax scheme such as this should be aware the 

IRS has increased its compliance efforts related to falsely claiming these credits. IRS processing systems, in-

cluding new identity theft screening filters, are now stopping a significant number of suspicious fuel tax credit 

refund claims. Before taking the bait on a dubious credit claim, taxpayers should seek advice from a legitimate 

source. Returns filed by individuals and tax preparers who knowingly claim a credit to which they are not enti-

tled may face fines and even be subject to federal criminal prosecution and imprisonment. 

Lawmakers Introduce bill to Deny the 

“California Car Mandate”  
 Reps. Bob Latta (R-OH), John Joyce (R-PA), Gus 

Bilirakis (R-FL), and Jay Obernolte (R-CA) introduced 

legislation – the Preserving Choice in Vehicle Purchases 

Act – to protect Americans’ freedom of choice when pur-

chasing vehicles. The legislation would reject California’s 

request for a Clean Air Act (CAA) waiver to require 35 

percent of all new light-duty vehicle sales to be electrified 

by 2026, followed by a 100 percent requirement by 2035 

in the state. This means that by 2035, automakers would 

be prohibited from selling new vehicles that contain con-

ventional internal combustion engines (ICEs). 

 “The Energy Marketers of America (EMA) is 

concerned with California’s CAA waiver request because 

it would limit consumer choice on cleaner greener ICEs, 

increase Americans’ utility bills to subsidize a massive 

expansion of the electric grid for EV charging and 

threaten the viability and jobs of small business energy 

marketers around the country, whether they deliver gaso-

line and diesel or renewable fuels like ethanol, biodiesel 

and renewable diesel,” said EMA President Rob Under-

wood. 

 Every American will be impacted by this ban, 

whether they are in one of the 17 states that copies Cali-

fornia vehicle laws or whether they are a consumer look-

ing to buy an affordable new pickup truck in the next few 

years. This would constitute 40 percent of the entire na-

tion’s new car sales. The Preserving Choice in Vehicles 

Purchases Act would restrict the EPA from issuing any 

waiver for new regulations that would ban the sale or use 

of new motor vehicles with internal combustion engines. 

Preserving consumer choice is critical to maintaining 

competition in the automotive markets and ensuring all 

Americans have access to reliable, clean and affordable 

vehicles. 

Biden Administration Delays Summertime E15 

Sales until 2024 
 The Biden Administration delayed a decision on 

allowing the year-round sale of E15 in certain Midwest 

states until the 2024 summer season. The decision stems 

from a petition by a group of Midwest governors to per-

mit the summertime sale of E15 in their states. The peti-

tion is authorized under a provision in the Clean Air Act 

allowing an exclusion from the 1 psi waiver for E10 upon 

notification by a governor that the higher reid vapor pres-

sure (RVP) limit will increase air emissions in that state. 

The Clean Air Act requires the EPA to grant the petition 

and promulgate regulations to revert to a 9 psi RVP for 

that area no later than 90 days after the date of receipt of 

the notification. However, the EPA determined the re-

quest would result in a shortage of gasoline in the peti-

tioning states for summer 2023, therefore, deciding to 

delay implementation until summer 2024 for Illinois, 

Iowa, Minnesota, Missouri, Nebraska, Ohio, South Da-

kota and Wisconsin. The American Fuel and Petrochemi-

cal Manufacturers (AFPM) said in a statement that grant-

ing the petition for summer 2023 would be “completely 

infeasible” given that summertime gasoline production is 

already underway and that EPA “did the right thing” by 

taking 2023 off the table. However, summertime 2024 

implementation “remains a problem.” EPA proposed an 

effective date of April 28, 2024, and will accept public 

comment on the proposal to delay E15 until summer 2024 

for 45 days once published in the Federal Register. 

 The Energy Marketers of America (EMA) urged 

the EPA to delay the approval of an exclusion from the 1 

psi waiver because it would require the creation of a bou-

tique fuel exclusive to the petitioning states, thus limiting 

gasoline supply to the region. Last December, EMA sent 

a letter to Congressional leadership regarding legislation 

that would allow E15 to be sold throughout the year. 

While there is no guarantee Congress can pass the E15 

bill legislatively before the summer 2024, EMA urges 

Congress to appropriate sufficient funding so that small 

businesses can participate in the E15 market. 

https://www.irs.gov/forms-pubs/about-form-4136
https://www.irs.gov/forms-pubs/about-form-4136
https://www.irs.gov/compliance/criminal-investigation/program-and-emphasis-areas-for-irs-criminal-investigation
https://www.energymarketersofamerica.org/nfch/attachments/E15_ltr_EMA_Compatibility_upgrades_122022.pdf
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US Court of Appeals Upholds Approval of Swipe 

Fee Settlement 
 The United States Court of Appeals for the Sec-

ond Circuit upheld the lower court’s approval of the $5.6 

billion settlement in the Visa/Mastercard swipe fee litiga-

tion. The approval of the settlement was challenged by the 

Energy Marketers of America (EMA) and other associa-

tions, as well as scores of branded wholesalers and retail-

ers of gasoline and diesel fuel. EMA and the other chal-

lengers argued that the settlement should not have been 

approved until a decision was made as to whether the tens 

of thousands of branded motor fuel wholesalers and retail-

ers were eligible to receive settlement funds. 

 EMA argued that the US District Court should 

have decided whether branded marketers would be enti-

tled to receive any settlement funds before marketers had 

to choose whether to remain in the settlement class or to 

opt out of the class to challenge the settlement. Many 

branded marketers chose to remain in the settlement class, 

thus giving up their right to challenge the settlement, even 

though their ability to share in the settlement proceeds has 

not yet been decided. The decision on this issue will be 

decided by a special master appointed by the court, who 

will decide whether major oil companies or their branded 

wholesalers and retailers will be the ones entitled to funds 

based on sales of gasoline at branded sites. EMA also 

asked the Court of Appeals to preempt a decision by the 

court-appointed master by deciding now that branded mar-

keters are eligible to receive the funds. The Court of Ap-

peals declined, however, to make that determination, and 

its decision contributed to the uncertainty that now exists 

as to the fate of branded marketer claims against the set-

tlement fund. 

 As matters now stand, the lower court will appoint 

a special master to determine whether branded jobbers and 

retailers will be eligible. Visa and Mastercard contend that 

only branded refiners (i.e., those who process the credit 

card transactions made at branded sites) are eligible, that 

the branded suppliers have already been paid in separate 

settlements, and that their wholesaler and retailer franchi-

sees are ineligible as indirect payers of credit card fees. 

Branded marketers, on the other hand, contend that they 

are the only entities that accepted the cards and, thus, the 

only eligible recipients of settlement funds based on trans-

actions at their sites. Now that the case has been remanded 

back to the lower court, EMA expects the court to appoint 

a master in due course. EMA General Counsel will advise 

marketers of the masters’ appointment when it occurs. 

EMA will also continue to press the issue on behalf of 

branded marketers by seeking permission to weigh in on 

this extremely important matter. And, of course, EMA 

will keep its members abreast of the progress of the pro-

ceedings before the special master and all other major de-

velopments in the case. 
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Convenience Store News 

Tammy Mastroberte 

March 8, 2023 

 Today's employees in the convenience channel are 

looking for more from their employers than they were in 

the past in order to feel content and satisfied in the work-

place — and ultimately remain employed with the com-

pany. Whether it's a flexible schedule or easy access to 

change it, open lines of communication from the top 

down, or availability of training to grow, c-store operators 

are needing to up their game when it comes to employee 

satisfaction. 

 In the post-pandemic world, there are labor short-

ages in all areas of retail. A recent study by Forrester Re-

search commissioned by WorkJam and released in Janu-

ary found that 63 percent of retailers are short frontline 

staff. As these labor issues continue, keeping employees 

satisfied is more important than ever, and many retailers 

are turning to technology to help. 

 "There has definitely been an increase in interest 

for workforce management technology post-pandemic 

because at first people thought the labor shortage was a 

temporary phenomenon, but when it didn't go back to pre-

pandemic levels, employers realized they needed to raise 

the bar on the employee experience and in the efficiency 

at the store," said Sanish Mondkar, founder and CEO of 

Legion Technologies, a provider of artificial intelligence 

(AI) powered workforce management products, based in 

Palo Alto, Calif. 

 Workforce management (WFM) has existed in c-

stores going back to the days of punch clocks and cards, 

but advancements now enable a much more seamless, so-

phisticated and efficient way of managing time and atten-

dance, tasks, communication and more. 

 WFM benefits both employers and employees. 

Happier employees trickle down the line to better cus-

tomer experiences, which is always beneficial to a retailer, 

noted Louise Clements, chief marketing officer at Work-

Jam, a digital frontline workplace provider headquartered 

in Montreal, with a U.S. office in Cincinnati. 

"The frontline workforce is the last mile of the cus-

tomer experience and if they are well-trained, 

happy, understand your inventory and feel part of 

the organization, then your customer is going to 

have a great experience," Clements said. "Retailers 

often invest in customers and forget about the peo-

ple on the store floor. If you are not training them 

and investing in them, your customer experience 

will not be as good." 

 Additionally, by digitizing communication and 

task management with a WFM system, organizations of-

ten see increased efficiency and productivity. For exam-

ple, when implementing new planograms or endcaps, 

rather than sending communications manually through 

printed materials or binders that need to be mailed to each 

store, updates can be sent digitally via a WFM platform 

and tracked to make sure every store in the chain imple-

ments the changes correctly, according to Gary Stonell, 

senior vice president of operations at Opterus, a provider 

of cloud store communications and task management solu-

tions, based in Toronto. 

 "What might have taken 30 days can happen in a 

moment with digital communication and task manage-

ment, whether it's pricing promotions, food safety updates, 

a new endcap, bathroom cleaning instructions or a new 

display," Stonell explained. "The right worker can be noti-

fied when something needs to be done and it will show up 

in an app or through a push notification. Then, once they 

complete a task, they can take a photo and upload it as 

proof." 

 The essential reason c-store operators turn to 

WFM systems is to be more efficient and productive, and 

to retain employees. But today's systems go above and 

beyond to include demand forecasting and so much more, 

Mondkar pointed out. "Today, you can use the system to 

make sure the number of employees you deploy at any 

given time is proportionate to the demand, as well as the 

roles and skills of that employee," he added. 

Automated Scheduling 

 Having a WFM solution can take time, attendance 

and scheduling to a whole new level. 

 Today's workforce is looking for easy access to 

their schedules, the ability to make changes and swap 

shifts, and to have more control over when and how they 

work. In fact, it's become a top priority for many, accord-

ing to Mondkar. 

 "Employees want a say in their schedule," he said, 

citing that in Legion Technologies' annual State of the 

Hourly Workforce survey, a key finding was that employ-

ees having the ability to make their own schedule is the 

No. 1 driver for retention. "Besides pay, the most impor-

tant thing employees say an employer can do to retain 

them is schedule flexibility." 

 WFM systems allow employees to swap shifts and 

work at multiple stores in an area — often making 

changes right from their mobile phones. Managers can 

simply approve changes digitally, which significantly 

speeds up the process and frees them up to do other tasks. 

 "Schedules are complex when dealing with thou-

sands of employees across a chain, so offering 

[employees] the ability to swap shifts that can be easily 

approved digitally instead of having to wait several days is 

a big advantage," said WorkJam's Clements. 

 Another helpful aspect of a WFM solution when it 

comes to labor is the ability to forecast what staffing will 

be needed at individual locations based on demand. This 

is especially helpful with the current labor shortage, ac-

cording to Mondkar. 
 

Prioritizing the Workforce 

(Con’t. on page 9) 

https://csnews.com/2023-forecast-study
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 "The machine learning and artificial intelligence 

available offers a level of accuracy that did not exist years 

ago," he said. "Using demand forecasting can predict how 

many customers you will get during a certain period and 

what they will buy, so you can build a precise labor sched-

ule to meet that." 

 The location of a store, the weather forecast, sea-

sonal sporting events and other indicators can all be fac-

tored in, along with sales history, to predict the amount of 

traffic and reveal the level of staffing needed. The accu-

racy is much higher than when done manually, with the 

technology "averaging the last five years to predict what is 

going on now," Mondkar stated. 

 "Most organizations plan labor budgets for the 

next 12 to 18 months in a simplistic way, but using tech-

nology and automation, you can pinpoint exactly your 

attrition rate per store, the skills you will need to replenish 

at what rate, and what your hiring plan should be," he 

said.  

Efficiency & Productivity 

 While scheduling is often top of mind when man-

aging a workforce, a robust WFM system can increase 

efficiency and productivity as well, allowing an employer 

to do more with less staff. Today, many WFM systems 

run on an app downloaded on an employee’s mobile 

phone, enabling corporate communications to be delivered 

directly and securely, and enabling retailers to track the 

messages to see who has read the notifications sent. The 

same is true with assigned tasks, enabling store managers, 

district managers and corporate-level employees to track 

what has been done and who completed the tasks. 

 "A store manager can see all her associates in a 

dashboard to uncover what tasks have been completed, 

what notices have been read, and the same is true with a 

district manager who can view multiple stores," Opterus' 

Stonell said. "Also, a store manager can digitally assign 

tasks they want to get done and, in some cases, use gami-

fication to inspire employees to get those tasks done." 

 Additionally, digital communications and task 

management allow district managers to perform store au-

dits quicker than doing it manually with paper checklists. 

In the past, district managers would walk the store for an 

audit, jotting down notes, and schedule time with the store 

manager to go over them. Now, tracking this digitally with 

the ability to upload photos means notification can be sent 

directly to store managers without a time lag, Stonell ex-

plained. 

 "With store audits, district managers can go 

through with a digital checklist on their phone and send 

the report directly out, instead of a non-digital world 

where they have to fill out a paper audit, send it and then 

there is a delay that impacts productivity," Clements ech-

oed. 

 Digital communication benefits employees, too, 

because they are able to communicate directly with their 

store managers, district leaders and others, which creates 

greater engagement and empowers employees with the 

ability to provide feedback, she said. 

 "Connecting your frontline employees to corpo-

rate allows them to feel part of the company, and they are 

often more motivated and will stay with a company 

longer," Clements noted. "Going digital with communica-

tion and tasks also allows a company to measure engage-

ment. If they see disengagement with a certain staff mem-

ber or in certain regions, it could be an indicator of a prob-

lem that needs to be addressed." 

Onboarding & Training 

 Yet another beneficial aspect of a WFM system is 

simplified onboarding of employees and training — in-

cluding for those who want to grow and expand their 

skills. Development opportunities are something many 

employees are looking for in today’s job market. WFM 

systems can track what training has been completed and 

what each employee is certified in, allowing managers to 

assign tasks based on this information. 

 "We see a lot of emphasis on skill development 

for employees, especially for new technology introduced 

like automated checkout or other machines needing to be 

maintained in the store," Legion Technologies' Mondkar 

said. "WFM system training can help upscale a workforce, 

and allows employees to learn new skills and be more 

relevant in the workforce overall. And chains can schedule 

employees not just by workload, but also based on certain 

skills." 

 It's easier to onboard and train new employees as 

well because it's all housed in one solution, according to 

Stonell, and the same system can allow for additional 

training and tracking of employees as they achieve new 

objectives. "Different levels of employees in the chain 

will have different views of what the system looks like 

and this can often be set per geography, so people are only 

seeing certain stores and employees," he explained. 

Training is another area where gamification and 

rewards can be implemented to keep employees 

engaged and satisfied. Many WFM systems allow 

rewards based on completion of training. This is 

something important to the Generation Z popula-

tion, who are increasingly entering the workforce. 

 "Doing it digitally also allows new hires to take 

training without having to come into the store because it 

can be done at home on a mobile device," noted Clements. 

 Overall, investing in store-level employees not 

only benefits them, but it also benefits the company — 

including the customers shopping the stores. When com-

panies fail to invest in the frontline workforce, customer 

experiences tend to fail, she cautioned. "The data clearly 

shows the correlation of companies investing in the front-

line sales experience and a direct line to growth," said 

Clements.  

(Con’t. from page 8) 

https://csnews.com/be-your-employees-greatest-champion
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ACCOUNTANTS 

ATM 

ATTORNEY 

INSURANCE 

PARTS/PETROLEUM EQUIP 

COMPUTERS 

CONSULTING 

ENVIRONMENTAL TANKS & 

UPGRADES 

Groundwater & Environment Svc. Inc. 

Jon Agnew 

Cranberry Township, PA 

800-267-2549 ext. 3636 

 

McRo Construction Inc. 

Donald Rothey Jr. 

Elizabeth, PA  

412-384-6051 

 

S.I.S. 

J.R. Bachor-Tarentum, PA 

724-224-1220 

 

Total Tank Works LLC 

Sean Tosadori-East Butler 

724-285-4258 

MEMBER TO MEMBER SERVICES 

 Bulava & Associates 

 Joe Bulava-Greensbug, PA 

 724-836-7610 

 Oil Service, Inc. 

Joe Schmidlin-Pittsburgh, PA 

412-771-6950 

www.oilservice.com 

  

 J.E. Robinson 

 Murrysville, PA 

 412-423-1093 

 

 

 ATM Cash World 

 Tom Ranallo 

 Pittsburgh 

 800-937-5169 

 

 

Andrew Klaber 

Chartwell Law Offices 

Sewickley, PA 

412-741-0600 

Apter Industries 

Rick Gobel-McKeesport, PA 

412-672-9628 

Total Tank Works LLC 

Sean Tosadori-East Butler 

724-285-4258 

 

 

Computer Solutions 

Dick Norchi-Allison Park, PA 

412-369-8896 

 

 

Enviric, Inc. 

Victor Unger-Bairdford, PA 

724-265-5100 

 

S.I.S. 

J.R. Bachor-Tarentum, PA 

724-224-1220 

CLEANING CHEMICALS 

LUBRICANTS AND ANTIFREEZE 

Total Tank Works LLC 

Sean Tosadori-East Butler 

724-285-4258 

COMPLIANCE TESTING 
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Bolea Oil Products 

Robert Bolea-Coraopolis, PA 

412-264-1130 

 

Bradigan’s Inc. 

Andy Bradigan-Kittanning, PA 

724-548-7654 

 

Center Independent 

Doug Friend 

724-622-4835 

 

Coen Markets Inc. 

Travis Williams Canonsburg, PA 

412-598-0140 

 

Countywide Petroleum 

Tim Redshaw-Pittsburgh, PA 

317-750-8273 

 

Glassmere Fuel Service 

Dell Cromie-Tarantum, PA 

724-265-4646 

PETROLEUM PETROLEUM 

REMODELING 

SITE INSPECTION &  

TECHNICAL SERVICES 

TAXES 

USED TIRE PICKUP 

UNDERGROUND STORAGE TANK/

LINE TESTING 

MEMBER TO MEMBER SERVICES 

Graft Oil Compan 

Kevin Forsythe Connellsville, PA 

724-628-9580 

 

Kehm Oil Company 

George Kehm-Oakdale, PA 

412-921-5200 

 

Reed Oil Company 

Skip Hazen-New Castle, PA 

724-944-4689 

Enviric, Inc. 

Victor Unger-Bairdford, PA 

724-265-5100 

 

S.I.S. 

J.R. Bachor-Tarentum, PA 

724-224-1220 

 

Total Tank Works LLC 

Sean Tosadori-East Butler 

724-285-4258 

 

 

 

J.E. Robinson 

Murrysville, PA 

412-423-1093 

 

 

 

 

Enviric, Inc. 

Victor Unger-Bairdford, PA 

724-265-5100 

 

Total Tank Works LLC 

Sean Tosadori-East Butler 

724-285-4258 

 

 

 

Penn Turf 814-696-7669 

Dan’s 724-529-7621 

Liberty 888-868-0097 

McRo Construction Inc. 

Donald Rothey Jr. 

Elizabeth, PA 

412-384-6051 

 

S.I.S. 

J.R. Bachor-Tarentum, PA 

724-279-3360 
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Business Hours: 

Monday Closed 

Tuesday 8:30-3:30 

Wednesday 8:30-3:30 

Thursday 8:30-3:30 

Friday  Closed 

Contact: 

Phone: 412-241-2380 

www.prara.com 

 

  

Petroleum Retailers & Auto Repair Association 

1051 Brinton Road Suite 304 

Pittsburgh PA 15221 

Calendar of Events 

  April Fool ’ s Day          April 1 

  Palm Sunday           April 2 

  Good Friday           April 7 

  Easter            April 9 

  Tax Day            April 18 

  Earth Day            April 22 


